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	DJ Bedz spins love of hip-hop into official Nuggets gig 

By Quibian Salazar-Moreno 
Special to The Denver Post 
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DJ Bedz sets the mood inside the Pepsi Center during a recent Nuggets game against Houston.
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Cassidy Bednark packs up nearly 200 records for every Denver Nuggets game, stuffing them into two metal cases. When he arrives at the Pepsi Center, however, he's lucky if he even plays 10. Good DJs must be prepared to play anything, but as the basketball team's official CD spinner, he basically has already been told what to play. 

"They don't want me to be too obscure. They want stuff they know like Usher or 'Drop It Like It's Hot,' just stuff people know," Bednark said. "We try to sneak a song here or there, and it's cool."

Bednark, 29, known as DJ Bedz around the Pepsi Center, is enjoying his second season as the Nuggets DJ.

The job keeps him busy.

He plays music as fans trickle into the arena, and he creates a 20-minute mix during team warm-ups. There are the music beds behind commercials on the Jumbotron, songs in and out of timeouts, instrumentals and sound effects during on-court transitions. Now and again he helps produce music for the Nuggets dancers.

Bednark and partner David Lopez, a.k.a. DJ Psycho, work off two turntables, CDs and a "360" machine that is loaded with instrumental music, sound effects and your typical sports sounds like the "Charge!" horn and the "Addams Family" theme.

Growing up in Boulder, Bednark was far from the urban neighborhoods that gave birth to hip-hop, but the lifestyle appealed to him as a teen. His DJing started at Occidental College in Los Angeles, when his mother bought him a turntable for Christmas.

Soon he was DJing dorm parties. After earning a degree in music composition, he returned to Colorado.

"The first club gig I ever got was up in Boulder at Tulagi's," Bednark said. "I actually landed that gig in 1998, when I was fresh out of school."

He earned a not-so-princely $75 a night - $62 after taxes. But he was playing for 500 people a gig. It was exposure.

Bednark's next job, a weekend slot at Decades in Lakewood, is where he began to make a name for himself. Although he was teased because the spot was seen as a "kiddie club," it paid well. His talent grew, and his name was mentioned every time a Decades commercial played on the radio. That's how DJ Chonz found out who he was.

"DJ Chonz is pretty much just the big dog over at KS107.5, the mix-show coordinator in charge of hiring," Bednark said. "When it came time to get another guy for the weekend street party, he referred me, and I got my chance and I've been doing it ever since."

For the 2002-03 Denver Nuggets season, DJ Chonz was the official team DJ. After that 17-win season, Chonz suggested Bednark as his replacement.

"What we were actually looking for in the beginning was sort of an interactive area where people could look and see where the actual DJ is at and where the music is coming from," said Harlan Hendrickson, senior director of entertainment and promotions for Kroenke Sports and Enterprises and Bednark's boss. "When we started, we had two DJs. But Bedz, we've trained him, and he's worked hard, and he's doing all of it now."

"They have a degree of trust in me where they don't necessarily breathe down my neck and tell me what to play literally," Bednark said. "They just kind of give us a general guideline, and if I feel it's appropriate to play a new song that I think is going to be a hit or a good stadium song or something, they let me do that. But they want people to be familiar with what they're hearing; they don't want to alienate people."

Bednark still has to be careful of what he plays and when he plays it. There is no tolerance for profanity-laden music - the Nuggets think of themselves as family entertainment.

"We don't sell sex, we don't sell hip-hop, we don't sell edginess, which is very easy to do," Hendrickson said. "You're hitting fans here that start at 3 years old, and you have fans that have been here since the ABA (American Basketall Association) days. But we do what we can for the players because we want to pump them up a little bit, and it just adds to the experience."

NBA rules specify when songs or sounds can be played. Tunes that mock the officials, like "Three Blind Mice," are prohibited. Ditto for songs that would incite violence. Fines for first offenses range from $2,500 to $10,000 and can be doubled or tripled with multiple offenses.

"If I played something during a free throw, the team would get fined, and I would get fired on the spot," Bednark said.

NBA DJs are becoming more popular. Now that Coors Light is sponsoring Bednark's DJ booth, corporations are starting to see the relevance of a DJ at NBA games.

"My goal is to essentially keep (the music) balanced and entertaining," Bednark said. "I'm here because I bring the hip-hop element to the arena, and they hired me because I'm a hip-hop DJ.

"Obviously the NBA is more particular to that music than any other sports league, because it's more of an urban type of game, so it lends itself toward more hip-hop, which is good," he said. "But we do have a lot of fans with a lot of different tastes, so we try to spread it out."
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